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(note — this is a market specific question)

French consumers are the least likely to 
have downloaded or used an electronic 
coupon via their mobile phones

AVERAGE  31%20%

Remember paper flyers and 
coupons? While other 
countries value mobile and 
electronic offers, paper is 
not passé in France. 

In North America’s expansive big-box world, working strictly with big-brand retailers may 
be just fine. Not so in France. French respondents want the local touch.

find it innovative if their preferred loyalty brand offered rewards at local stores 

58% 

90%

WHERE CONSUMERS’ LOYALTY LIES

According to Loyalty Lens research, consumers 
are high users of loyalty cards.

When asked to rank their top three choices, supermarkets were the number 
one choice with banks and pharmacy retailers second and third, respectively.

Pharmacy Retail
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AVERAGE  13%

But deep loyalty shouldn’t be mistaken for 
trust. In fact, more French consumers than 
the global average have closed accounts 
due to data-privacy concerns.

Aged 18-34 yrs Aged 65+ yrs

24% 3%

IT’S TIME FOR CLARITY ON HOW COMPANIES USE 
CUSTOMER DATA

Older consumers are more likely to think that companies aren’t 
clear about how they use their information.

WITH ALL THIS DOUBT, IT WOULD SEEM THAT CONSUMERS ARE WARY OF SHARING THEIR PERSONAL DATA. 
BUT ARE THEY? 

PERCEIVED VALUE OF PERSONAL INFORMATION

CLOSED ACCOUNTS DUE TO 
DATA CONCERNS

In contrast with the global average, French consumers are 
less likely to share their personal data even for a better 
customer experience.

46% AVERAGE  55%

WILLINGNESS TO SHARE FOR OFFERS AND DISCOUNTS

Due to concerns with data security and collection, 
French consumers are less likely to share their 
information in exchange for relevant rewards.

THE 
BOTTOM 

LINE?

Transparency around the use and 
collection of data will become a key 

differentiator for brands going 
forward. Those that are clear and 

offer a better experience through the 
use of personal data will build greater 
trust and win their customers’ loyalty.
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