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Aimia acknowledges receipt of a proposal to acquire Aeroplan business

MONTREAL, July 25, 2018 /CNW Telbec/ - Aimia Inc. (TSX: AIM), a data-driven marketing and loyalty analytics company, today
confirms that it has received a conditional proposal from a consortium (the "Consortium") consisting of Air Canada, The Toronto-
Dominion Bank, Canadian Imperial Bank of Commerce and VISA Canada Corporation to acquire the Aeroplan loyalty program
business (the "Proposal"), and acknowledges the press release issued by the Consortium earlier today with respect to the Proposal.

This public Proposal follows prior private engagement and discussions between Aimia and the Consortium. The Board of Directors of
Aimia had formed a special committee of independent directors (the "Special Committee") some time ago in connection with such
engagement and discussions and had engaged legal and financial advisors. Further to its ongoing mandate, the Special Committee
will consider this Proposal in consultation with its legal and financial advisors to assess whether the Proposal is in the best interests of
shareholders and the Company as a whole and will make appropriate recommendations to the Board of Directors.

Given the nature of the Proposal, shareholders of Aimia do not need to and are advised not to take any action with respect to the
Proposal at this time. Aimia intends to provide updates if and when necessary in accordance with applicable securities laws.

Notwithstanding the Proposal, consistent with the Company's announcement on July 19, 2018, Aeroplan remains committed to
maintaining differentiation on exceptional value and delivering a more flexible and enhanced experience for the engaged base of five
million members.

About Aimia

Aimia Inc.'s (TSX: AIM) data-driven marketing and loyalty analytics provides clients with the customer insights they need to make
smarter business decisions and build relevant, rewarding and long-term one-to-one relationships, evolving the value exchange to the
mutual benefit of both our clients and consumers.

Aimia partners with groups of companies and individual companies to help generate, collect and analyze customer data and build
actionable insights.

Our businesses include Aeroplan in Canada and Air Miles Middle East. The provision of loyalty strategy, program development,
implementation and management services for other clients are underpinned by leading products and technology platforms such as the
Aimia Loyalty Platform – Enterprise and Aimia Loyalty Platform – SaaS, and through our analytics and insights business, including
Intelligent Shopper Solutions. In other markets, we own stakes in loyalty programs, such as Club Premier in Mexico and Think Big,
a partnership with Air Asia and Tune Group. Our clients are diverse, and we have industry-leading expertise in the fast-moving
consumer goods, retail, financial services, and travel and airline industries globally to deliver against their unique needs.

For more information about Aimia, visit www.aimia.com.
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